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Ethical consumption has been endorsed early on by academic critics of consumer culture. It 
was – and to a great extent still is – viewed as an alternative to de-politicised and largely 
unsustainable consumer capitalism. Alternative trading organisations were seen establishing 
new links of solidarity between Northern consumers and Southern producers based on 
equitable exchange and mutual respect. 
The impressively successful promotion of fairtrade and organic goods in mainstream retail 
outlets, however, meant deeper involvement with the institutions of the global market and 
with established players in it. Many academic commentators turned their critical attention to 
“mainstreaming”, to fairtrade marketing and on the effects on producer communities.  
This does not mean that critical researchers have turned against ethical consumption and 
become “academic critics” of fairtrade. For the most part they remain sympathetic to and 
supportive of the project of bringing moral considerations back into the economy and 
achieving more sustainable ways of life by  re-politicise consumption  
In this situation a number of questions arise: What can critical research do for the practice of 
organising and promoting fairtrade? How can its results communicated in a way that is 
usable for practitioners and policy makers? How can critical research obtain and incorporate 
practitioners’ views? What balance should be struck between involvement and critical 
distance? How can practitioners use the results of critical research in their practices? How 
can they best communicate the practical constraints under which they operate back to 
researchers?  
In order to approach these questions we will present major academic perspectives on 
different levels (producer impact, organisational practices, and marketing/imageries) and 
hear practitioners’ responses and also what they expect from academic research.  
 
Schedule 
 
09:30 – 10:15  Registration 
10:15 – 10:30  Welcome 
10:30 – 12:00 Impact on Producer Communities 
  Dr Amanda Berlan, Social Anthropology, University of Manchester 
  Nita Pillai, Head of Producer Research and Impact, Fairtrade Foundation 
12:00 – 12:30 Lunch 
12:30 – 14:00 Researching in Fairtrade Organisations 
  Dr Iain Davies, Senior Research Fellow in Marketing, Cranfield School  
  of Management 
  David Phillips, PhD candidate, University of Newcastle 
  Annabel Townsend, PhD candidate, University of Sheffield 
14:00 – 14:15 Coffee 
14:30 – 16:00 Fairtrade Images and Marketing 
  Dr Caroline Wright, Senior Lecturer in Sociology, University of Warwick 
  Melissa Duncan, Head of Communication, Traidcraft 
 
The seminar is targeted at practitioners, policy makers and academic researchers – 
there is no attendance fee, but due to limited places please register by sending an e-
mail to m.z.varul@ex.ac.uk  
 


